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PRODUCT 
USAGE tables 

show the estimated 
total volume of product 

purchased for existing 
homes and includes data for 

the current year and a five-year 
forecast. All product usage data 

are represented in thousands of units 
unless otherwise noted.

           Hungry for data?
               Surveys@HomeInnovation.com
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2003 OWNER OCCUPIED –  
PURCHASE RATES

PURCHASE 
RATE tables 

present purchase rate 
coefficients (per-house 

averages) that represent the 
average number of and types 

of products purchased annually 
by households reporting purchase. 

These tables are displayed separately 
for owner-occupied and renter-occupied 

households.

          Hungry for data?
               Surveys@HomeInnovation.com



2003 INCIDENCE RATES
FOR OWNER OCCUPIED

CONSUMER PRACTICES REPORT
© Home Innovation Research Labs
EXTERIOR DOORS

INCIDENCE 
RATE tables 

show the proportion 
of households that 

purchased a product from 
the related product category 

(e.g., exterior doors). These 
tables are displayed separately for 

owner-occupied and renter-occupied 
households.

         Hungry for data?
               Surveys@HomeInnovation.com



CONSUMER PRACTICES REPORT
© Home Innovation Research Labs

2003 OWNER OCCUPIED  
– DEMOGRAPHICS  

OF ALL RESPONDENTS

DEMOGRAPHICS 
tables provide the 

general characteristics 
of all survey respondents 

in one set of tables and of 
purchasers in another set of 

tables. These tables are displayed 
separately for owner-occupied and 

renter-occupied households.

         Hungry for data?
               Surveys@HomeInnovation.com
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FORECAST OF  
OCCUPIED HOUSING UNITS

HOUSING 
STOCK is broken 

out by type of home 
for the current year, the 

previous five years, and 
a forecast of the coming five 

years.

          Hungry for data?
              Surveys@HomeInnovation.com


